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At Lava SEO Services, we specialize in helping individuals and organizations optimize their websites
for maximum search visibility, brand recognition, and audience connection. Your website has a
unique message, and our goal is to ensure it reaches the right people through strategic SEO. This
checklist will guide you through key improvements to enhance your website’s performance. Whether
you’re tackling SEO on your own or seeking expert support, we’re here to help you stand out and

succeed online.

Comprehensive Squarespace SEO Audit Checklist

Optimizing your Squarespace website for SEO involves refining technical structure, content

strategy, and performance to boost rankings and organic traffic.

Follow this detailed SEO audit checklist to ensure your site is fully optimized for all search engines.

1. Technical SEO Setup

Enable SSL (Secure HTTPS) — Navigate to Settings > Advanced > SSL and ensure your site uses
“Secure” (HTTPS Only) mode to protect data and improve SEO.

Set Up Google Search Console & Google Analytics —
* Go to Settings > Marketing > Google Search Keywords and connect Google Search Console.

* Install Google Analytics 4 (GA4) via Code Injection or Google Tag Manager for tracking

website performance.
Check Mobile-Friendliness —
* Run your site through Google’s Mobile-Friendly Test to detect usability issues.
* Use Settings > Design > Mobile Styles to ensure responsive design.
Improve Site Speed & Performance —
* Compress images before uploading (use WebP or JPEG format).
* Enable Lazy Loading for images in Design > Site Styles to improve page speed.

* Remove unnecessary custom code that could slow down page rendering.

Page| 1



W LAVA

f@ SEO SERVICES 5281 69th St E #105 Palmetto, FL 34221
www.lavaseoservices.com

* Avoid excessive use of third-party scripts (e.g., chatbots, analytics tools).
Fix Broken Links & Redirects —

* Use Settings > Advanced > URL Mappings to create 301 redirects for any changed or
deleted pages.

* Run a broken link check using Screaming Frog SEO Spider or Ahrefs to find and fix broken

links.
Ensure Proper Indexing —
* Search site:yourdomain.com in Google to see what pages are indexed.
* If pages aren’t appearing, check Search Console > Coverage Report for crawl errors.

* Ensure the robots.txt file (found at yourdomain.com/robots.txt) isn’t blocking important

pages.

2. On-Page SEO Optimization

Optimize Page Titles & Meta Descriptions —
* Go to Pages > SEO Settings and add unique, keyword-rich titles and meta descriptions.
* Keep titles under 60 characters and descriptions under 160 characters.
* Example: Best Vegan Coffee in NYC | Organic, Locally Sourced Beans
Use Proper Header Tags (H1, H2, H3) —
* Squarespace automatically assigns H1 tags to page titles.
* Use H2 for main section headings and H3 for subheadings within content.
Optimize Image Alt Text —
* Click Image > Design > Alt Text and add descriptive, keyword-relevant alt text.
* Example: Instead of "IMG1234.jpg", use "organic dark roast coffee beans in NYC shop".

Create SEO-Friendly URLs —
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* Avoid auto-generated URLs like /blog-12345.
* Use short, keyword-focused URL:s (e.g., /best-vegan-coffee-nyc instead of /ourblogpost123).
* Edit in Page Settings > URL Slug.
Internal Linking Strategy —
* Link to related blog posts, product pages, and service pages to create a strong site structure.
* Example: On a product page for organic tea, link to a blog post about tea health benefits.
Enable Breadcrumb Navigation (if applicable) —

* Not available natively; use custom CSS or Squarespace plugins for breadcrumb trails to

improve user navigation.

3. Content & Keyword Optimization

Perform Keyword Research —

* Use Google Keyword Planner, Ahrefs, or Ubersuggest to find high-intent, low-competition

keywords.

* Target long-tail keywords (e.g., “best vegan coffee shop in Brooklyn” instead of “coffee

shop”).
Optimize Blog Content —
*  Write 1,000+ word blog posts with well-structured H2 and H3 headings.

* Naturally include primary and secondary keywords in headings, paragraphs, and image alt

text.
* Add structured data markup (JSON-LD schema) for better search visibility.
Improve Product & Service Page Descriptions —
* Write unique, benefit-driven product descriptions (avoid manufacturer descriptions).

* Include primary keywords in the first 100 words and use bullet points for readability.
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Use Structured Data (Schema Markup) —

* Squarespace auto-generates product schema, but you can add custom FAQ, Organization, or

Local Business schema in Code Injection under Settings > Advanced > Code Injection.
* Test with Google’s Rich Results Test.
Update & Refresh Content Regularly —
* Keep blogs, product pages, and service pages updated with fresh insights and new keywords.

¢ Avoid outdated information or broken links.

4. Squarespace SEO Tools & Integrations

Enable Google My Business (for Local SEQ) —
* If you have a physical location, create and optimize your Google My Business profile.

* Add NAP (Name, Address, Phone Number) consistency across Google, Yelp, and Bing

Places.
Use SEO Plugins & Integrations —
* Squarespace lacks native SEO plugins, but you can integrate tools like:
* Google Tag Manager (for advanced tracking)
* Ubersuggest Chrome Extension (for keyword insights)
Set Up Social Media Metadata —

* In Settings > Marketing > Social Sharing, upload custom social preview images and ensure

meta descriptions are optimized for sharing.
Optimize for Voice Search —
» Structure blog posts with FAQ sections to target “People Also Ask” results.

* Use natural, conversational phrases that match how people speak in voice searches.
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5. Off-Page SEO & Backlink Strategy
Build High-Quality Backlinks —

* Get mentioned on industry blogs, guest posts, and online publications to boost domain

authority.
* Use HARO (Help A Reporter Out) to get featured in high-authority articles.
Leverage Social Media for SEO —

* Share blog content, product pages, and SEO-optimized videos on Facebook, Instagram,

LinkedIn, and Pinterest.
Encourage Customer Reviews —
* Ask satisfied customers to leave Google, Yelp, or Trustpilot reviews.
* Respond to all reviews to increase engagement.
Submit to Online Directories —

* Add your business to Google My Business, Yelp, and Bing Places for local SEO ranking

improvements.

6. Performance Tracking & Ongoing Optimization

Monitor Google Search Console Errors —

* Check Search Console > Coverage Report for crawl errors, indexing issues, and sitemap

problems.
Track Keyword Rankings —
* Use Ahrefs, SEMrush, or Google Search Console to track keyword performance.
Analyze Google Analytics Reports —
* Identify traffic sources, user behavior, and conversion rates to refine SEO strategies.

Improve Core Web Vitals —
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* Enhance Largest Contentful Paint (LCP), First Input Delay (FID), and Cumulative Layout
Shift (CLS) to improve page load speeds and UX.

* Run tests using Google PageSpeed Insights and optimize accordingly.

¢ Final Step: Run a Squarespace SEO Audit

After completing this checklist, test your site using:
v Google PageSpeed Insights (for performance & speed optimization)
v Ahrefs / SEMrush (for backlink & keyword tracking)

v Google Search Console (for indexing & technical issues)

By following this checklist, your Squarespace website will be optimized for search engines, ensuring

higher rankings, increased organic traffic, and better user experience!

At Lava SEO Services, we’re committed to helping businesses, e-commerce stores, personal brands,
and content creators navigate the always-changing world of search engine optimization. Search
engines roll out major algorithm updates multiple times a year—like Google’s recent Helpful
Content Update, which prioritizes user-focused content over keyword-stuffed pages. Staying
ahead of these changes is crucial for maintaining and improving search rankings. That’s why we’re
glad to provide this comprehensive SEO audit checklist—to empower you with the tools and insights
needed to optimize your Squarespace website for better visibility, traffic, and conversions. If you need
expert guidance, customized strategies, or hands-on support, our team is here to help. Whether it’s
technical SEQ, content optimization, or link-building, we take the guesswork out of SEO so you can
focus on growing your business, blog, or online portfolio. Let’s work together to bring powerful,

lasting SEQO results to your website—reach out today!

LavaSEOServices.com

(727) 342-0386 ﬂﬁ? LAVA
support@Ilavaseoservices.com i‘?ﬁ SEO SERVICES
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